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The individual, through technology and social media sharing has now become a “micro media” company.
Unique personalities become hyper targeted influencers, sharing their passions with people who are
interested in their content and engaged. These are the people adopting and advancing new technologies to
help them seamlessly share themselves and their gifts with the world. – Pamela A. Pickens, UrbanAdServe

Roger Yu, USA TODAY 9:22 p.m. EST February 14, 2013
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THE PLATFORM PLAYERS

MAJOR PLATFORMS EMERGING PLATFORMS GAMING PLATFORMS

83% of internet users ages 18 to 29 use social media.
Pew Research Center's Internet & American Life Project
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MAJOR DATA POINTS

Pew Research Center's Internet & American Life Project

Twitter, Instagram are popular among blacks.

Among black Internet users, 26% use Twitter, far outpacing whites (14%) and Hispanics (19%). 

Blacks' usage of Instagram (23%) also outnumbered Hispanics' (18%) and whites' (11%).
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CELL/MOBILE VS LAPTOP/DESKTOP


